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About PandoLogic + Veritone One

PandoLogic is the leading recruitment marketing and 
conversational AI platform in North America and wholly-
owned subsidiary of Veritone, Inc. (NASDAQ: VERI). Serving 
the world’s most recognizable brands, PandoLogic utilizes 
advanced AI technology to transform the future of 
recruiting. PandoLogic’s flagship product, pandoIQ, is an 
AI-enabled talent acquisition platform that empowers 
employers to reach the right candidates on the right sites 
for the right price. Making more than 7,000 micro-
decisions per minute, pandoIQ automates and optimizes 
the complexities of job placements at scale and precision 
levels previously unattainable. 

Veritone One is one of the world's largest 
audio and influencer advertising agencies 
specializing in performance-based 
media. Powered by Veritone's aiWARE, 
Veritone One is able to process and organize 
unstructured audio and video data using AI-
based cognitive computing. This provides 
clients with real-time ad verification, compliance 
and efficacy. We’d say it’s the future of 
advertising – but we’ve been doing it for years.
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We Are Navigating a 
Challenging Market



5

• Forbes

o The AI-powered Content Management System, Bertie. 

Provides real-time trending topics to cover for the in-house 

team.

• The Washington Post

o Their in-house automated storytelling solution, Heliograf to 

vastly improve hyperlocal news coverage.

• Bloomberg

o Uses a solution called Cyborg that generates thousands of 

articles about company earnings at the end of a quarter.

Source: State of Digital Publishing

Industry Leaders Utilizing AI

https://www.stateofdigitalpublishing.com/digital-platform-tools/ai-in-publishing-industry/
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There are countless ways 
to apply AI improvements 
to the publishing industry.
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• Recruitment Marketing
o AI-Powered Programmatic Job Advertising

• Podcasts
o AI-Generated Voice-as-a-Service

Applying AI To Two Major Markets



THE EVOLUTION FROM E&P HELP WANTED CLASSIFIEDS TO THE MEDIA JOB BOARD 
VERTICAL POWERED BY PANDOLOGIC

A pandoIQ Story: The Media Job Board



THE CHALLENGE: No More E&P “Help Wanted” Ads

EDITOR & PUBLISHER MAGAZINE is known as the “bible of the newspaper 
industry” and has a monthly print and digital audience of over 180,000. It 
reaches more people in the news publishing industry than any other 
industry trade publication or website with the majority being 
management positions. 

● By January 2020 the audience and revenue for Help Wanted ads that 
had dominated the E&P Classifieds section over the years was almost 
all gone.

● Consumer expectations of talent acquisition had changed 
fundamentally and the old model of print help wanted ads in the 
E&P magazine and posted on the website no longer worked.  



STARTING POINT: February 2020 - 5 Help Wanted Ads



E&P 20 YEARS AGO: Many Pages of Help Wanted Ads



THE SOLUTION: Media Job Board Powered By PandoLogic



Media Job Board initiative born at the 2020 New 

England Newspaper Convention in Boston

● E&P Publisher Mike Blinder was the keynote speaker and George Dratelis was a 
session speaker at the February 2020 New England Newspaper Convention in 
Boston where they met to discuss Mike’s plans for E&P.

● Mike outlines his goal for E&P to reclaim its place as the go to resource for news 
media industry hiring that it had held for many years. 

● George joins E&P as Director of Verticals to develop and manage the new Media 
Job Board vertical. He selects industry leader PandoLogic for their recruitment 
advertising platform and programmatic ad distribution system.

● The Poynter Institute and America’s Newspapers are brought on as partners to 
ensure that the Media Job Board audience exposure is extensive.     



WHY PICK THE MEDIA JOB BOARD PLATFORM?

Big Data + Predictive Analytics + Artificial 

Intelligence = SUCCESSFUL HIRING!

● According to a recent survey by recruitment firm Hays, 92% of 
employers surveyed were seeing skills shortages that slowed their 
hiring and negatively affected their business.

● While Artificial Intelligence (AI) can't magically give candidates skills 
to fill those gaps, it can help identify and automatically target more 
relevant candidates that are the closest fit. And that optimism is 
catching on; 80% of executives believe that AI recruiting can help 
make their hiring process more efficient.



MEDIA JOB BOARD Programmatic Ads Automate Process

• The MEDIA JOB BOARD platform provides a robust solution that uses 
Big Data, Predictive Analytics, and AI to automate and improve 
everything in our recruitment process from job advertising and 
resume screening to applicant engagement, scheduling, and 
recruiting by text.

• These new tools offer us ways to help overcome the limitations and 
biases inherent in recruiting with automated processes that are 
hyper-responsive to market data, complex metrics, and even budget 
constraints.



MEDIA JOB BOARD

A Comprehensive Career Center Solution 

• The Media Job Board experienced rapid audience and revenue growth after 
launching at the end of 2020. In 2021 the monthly audience and revenue growth 
continued and the following goals set by E&P to effectively recapture market share 
have been met.

• The Media Job Board has made E&P relevant again for media industry recruitment.
• Revenue from recruitment advertising is significant and increasing after a long 

period of very little revenue from the lack of Help Wanted ads in the old E&P 
Classifieds.

• E&P now offers best in class online recruitment tools comparable or better than 
major job board brands at a fraction of the cost.

• In addition to job search functionality there is a page to browse jobs as they go 
live.

• Every monthly issue of E&P Magazine has a minimum of 30 Media Job Board ads.
• Media Job Board has thousands of media industry jobs as part of The Job Network.   



Media Job Board Partnerships - Promotional Program

• Ongoing house ad campaign from partners Editor & Publisher, The 
Poynter Institute and America’s Newspapers and job posting exposure to 
partner website audiences via widgets featuring job posting links.

• Partnership and presence on Regional Press Association websites. NENPA 
in the New England region is the first regional partnership.

• Featured Employer display ad widgets to drive attention to employer 
brands. Embeddable on 3rd party websites. Example in footer at:

• https://www.nenpa.com/job-listings

• Social sharing of job posts on multiple social media channels

https://www.nenpa.com/job-listings


MEDIA JOB BOARD - Featured Employer Job Widgets







MEDIA JOB BOARD Page in E&P - 30 ads each month 



MEDIA JOB BOARD Partnerships: NENPA



Regain Recruitment Revenue With PandoLogic

Conclusion

E&P has a great brand and audience loyalty but despite this we would not have 
succeeded in launching a new recruitment vertical without the upgrade to the 
programmatic recruitment advertising platform powered by PandoLogic and 

the development and implementation of a comprehensive set of career center 
features. 

—------------------------------------------------------------------------------------------------

Contact

George M. Dratelis - E&P Director of Verticals

508-309-2012 - george@editorandpublisher.com 
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Programmatic leverages Artificial Intelligence 
to buy, place, and optimize job ads in real-
time, instead of your people having to 
negotiate pre-set prices and manually 
managing the process.

What is 

Programmatic Job 

Advertising?

Simply put,
intelligent automation 

connects users with:

The Right 

Candidates
On The Right 

Sites

At The Right 

Time
For The Right 

Price
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Through AI, it’s possible to source 

quality applicants faster, smarter, 

and more efficiently.

o Streamline job advertising process

o Help maximize ROI

o Target and engage the right 
candidates

o Provide flexibility

o Centralize job advertising spend

Automate and Optimize 

Job Advertising

Data Driven Keyword 
Selection

Predict Campaign 
Cost & Performance

Job and Budget
Prioritization

Eliminate Poorly
Performing Job SItes

Dynamic Bidding
& Spend 

Optimization

Prevent Competition 
with Your Own Jobs

Create Job 
Versions Using 

Location & Titling 
Data

Project Optimal 
Budget to Meet 
Applicant Goals

Project Ideal Sites
& Traffic Sources

A/B Test Job Versions &
Increase Traffic to
High Performers
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• Automatically drives traffic  to your 
site for all your jobs by 
campaigning on publishers' sites 
and taking advantage of unsold or 
low price inventory

• Increases job volume and quality 
on your site

• Provides increased performance 
for all your buyers

• A fully-automated, AI-enabled, 
programmatic job advertising platform

• Consolidates spend into a single, 
performance-based Campaign–
removing the need for management of 
multiple contracts, vendor relationships, 
payment schedules, and logins

• Conversational AI to drive candidate 
engagement and conversion

PANDOLOGIC PRODUCT SUITE FOR PUBLISHERS

The Job Network

• Ad distribution on your site and our 
Network 

• Offers the most effective method for 
reaching and connecting  with your 
audience 

• Designed to generate more qualified 
applicants with no effort 

PandoIQ for Your Sitewide 
Traffic

PANDOIQ & Pando Select 
For Employers

/
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Voice-as-a-Service 
Gets Smarter
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With 1.7 million actives podcasts, 48 million 
individual episodes, dozens of platforms and 
publishers, podcasting is a difficult industry 
to navigate. But with the power of AI, 
decades of performance data fuels the 
industry’s power in countless new ways.

What is AI for 

Podcasting?

With 1.7 million active podcasts,
advertising on podcasts has never been 

easier or more profitable: 

Of all U.S. Homes 
Are Podcast Fans

Is the Brand Recall 
Rate for Ad Reads

Of Podcast Listeners Likely To 
Consider Products From Ads

57% 71%

54%
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• Automate AI-generated insights to enable fast discoverability, optimize 

campaigns and maximize revenue.

• AI enables the world’s leading brands, broadcasters, and sports & media 

companies with intelligence to measure and run effective audio and 

influencers campaigns, quickly find clips and generate more licensing 

revenue with their content.

The AI Advantage: Insights on Autopilot
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• Self-Serve Text-to-Speech 

• Text Editor

• Clip Creation

• Managed Speech-to-Speech Service

• Translation and Transcription

• Regulated Process to Ensure and Promote Ethical Standards

MARVEL.ai: Ethically-Created AI 

Voices
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• Problem: Audiences could not enjoy their favorite podcast in 
their native language.

• Solution: MARVEL.ai’s managed service.
o Through sophisticated translation engines, the MARVEL.ai bots created 

transcripts of Barletta’s podcast library.
o Transcript was then reviewed by a language expert to ensure accuracy. 

“And the result is that all three of our voices are now completely 

modeled for text-to-speech and speech-to-speech for us to choose 

how they’re used. We retain all our rights, and all uniquely have 

access to our own voice, along with the ability to grant others 

permission to use them if we like.” – Bryan Barletta

A MARVEL.ai Story: “Sounds 

Profitable with Bryan Barletta”
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Thank you for your time!
For more information, please visit our websites below!

PandoLogic Veritone One

Pandologic.com Veritoneone.com


